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Region Social Media Policy 
This policy is aligned with Bowls NSW (BNSW) policies and was developed following 
consultation with Region representatives. All regions agreed to adopt a unified approach to 
promote standardisation and consistency. This policy has been approved by BNSW. 

1. Purpose 

This policy provides guidance to Region administrators, officials, and club representatives on 
the responsible use of social media when acting on behalf of their Region association or clubs 
affiliated with Bowls NSW. Its aim is to protect individuals, Clubs, Regions, and the sport of 
lawn bowls from reputational, legal or ethical risks and to ensure compliance with the National 
Integrity Framework and child safety and online access legislation. 

2. Scope 

This policy applies to  
➢ All 16 Region Associations operating under Bowls NSW 
➢ Region administrators, committee members, staff, volunteers and representative 

players 
➢ Any person posting on social media on behalf of a Region or a Region affiliated club 

3. Definition of Social Media 

➢ Facebook, Instagram, X (Twitter), TikTok, YouTube or similar platforms 
➢ Blogs, forums, WhatsApp, Messenger and all messaging platforms. 
➢ Websites and digital newsletters 
➢ Any online platform used to communicate with the public or members 

4. Guiding Principles 

Respectful Communication – All interactions must be respectful, inclusive and free of 
discrimination, harassment or bullying. 
 
Professionalism – Online activity must reflect the values of Bowls NSW and maintain the 
integrity of the sport. 
 
Accuracy – Information shared must be factual, timely and approved through appropriate 
region processes. 
 
Confidentiality – Sensitive information (e.g. member data, disciplinary matters, finances) 
must not be published. 
 
Acceptable Use 

➢ Use social media to promote bowls positively, celebrate achievements and share 
official announcements. 

➢ Ensure content is relevant to members, clubs, regions or Bowls NSW and the broader 
bowls community. 
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➢ Credit original sources where content is shared or republished. 
➢ Where images or videos feature identifiable individuals, consent must be obtained 

before posting. For minors under 18 years of age, written consent must be obtained 
from a parent or legal guardian prior to posting images, videos or personal information 

➢ Fact-check information before sharing 
➢ Respond to messages and comments professionally 
➢ Avoid engaging in online disputes 

Unacceptable Use 

The following must NOT be posted on region managed social media accounts: 

➢ Offensive, defamatory or discriminatory remarks about individuals, clubs, Regions or 
Bowls NSW. 

➢ Commentary on disputes, disciplinary issues or grievances 
➢ Political or religious comment unrelated to bowls 
➢ Misuse of Bowls NSW or Region logos, branding or imagery. 

5. Administration and Access 

➢ Each Region must nominate at least two administrators for official accounts to ensure 
shared responsibility. 

➢ Account login details must be stored securely and be only accessible by the Region 
Management Committee. 

➢ Outgoing administrators must hand over all access when their role concludes. 
➢ All posts on Regional Social Media Pages or within Regional Groups must be posted on 

behalf of the Region and not include personal opinions or comments. 
➢ If a region administers a Social Media group, then only regional administrators can post 

to the group site. 

6. Crisis and Complaints Management 

➢ Negative or abusive comments directed at a Region or a Club should not be responded 
to in haste. Where appropriate, remove offensive comments and report issues to Bowls 
NSW if escalation is required. 

➢ All complaints received via social media should be redirected to the Region’s formal 
complaints process and managed under the National Integrity Framework. 

➢ Volunteers and administrators are protected under this policy from personal liability if 
acting in good faith and within its guidelines. 

➢ Individuals must not be singled out for criticism, harassment or personal attacks online. 

7. Compliance 

➢ Regions and clubs must comply with this policy as a condition of affiliation with Bowls 
NSW. 

➢ Breaches may result in withdrawal of access to Region accounts and/or further 
disciplinary action under Bowls NSW policies. 
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8. Training and Support 

➢ Bowls NSW will provide template resources and training to assist regions and clubs in 
managing social media accounts effectively. 

➢ Regions should periodically review their social media practices to ensure compliance. 
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